Conversational Al

A Gateway to Business Al & Continuous

Improvements

Improving the customer experience as a main objective

can drive further organizational performance:
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* Almost as a side product
valuable data is collected
through chatbots and
usage logs.

* The collected data can be
put into the traditional Al
loop of:

Data->Insights-Action->Adapt

to provide a better CX.

CONVERSATIONAL Al
USE CASES

Most promising use cases
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Inner loops

* Within the organization sub processes
can be driven for improvement
withing their own Al loops.

* Instead of improving processes for Happy Customer

the sake of optimization, customer
focused changes that matter can
feed into the heart of the business.

INMIR&E www.imre.uk

METRICS + DATA

4 Vvalue to customer

4 Relevancy to customer
4 Loyalty (KPI)

4 Retention (KPI)

4 Profit (KPI)

4 Growth (KPI)
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